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Questionnaire for a state exam in major “Internati “business”

Strategic Planning, Marketing plan and SWOT Analysis

Market Segmenting ,Targeting, and Positioning. Types of Segmentation Bases.
Target-Market Strategies.

Marketing mix 4 “P”, Marketing mix 7“P”.

Promotion, promotional mix, sales promotion

Digital marketing - nature, characteristics, application in practice

Company advertising policy.

Essence of international business. Factors of the international business environment.
Motives for companies to enter foreign markets.

The role of the multinational corporation (MNC), Strategic business alliances, joint
venture.

Franchising - nature, characteristics, types, benefits and risks

Leasing - nature, characteristics, types, benefits and risks

Mergers and Acquisitions - nature, characteristics, types, motives and effects of
transactions

Auction - essence, characteristics, auctioned goods, examples of auction houses in
international business.

European economic and monetary union.

European monetary system.

European financial area.

Institutions of the EU.

International organizations and global governance.

. Functions of central banks.

19.
20.

Measurement of the amount of money and regulation of money supply.
Operations of commercial banks.
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