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COURSE DESCRIPTION

1. Code: AMG 3001
2. Title: Practicum
3. Type: optional
4. Cycle: second
5. Year of study when the component is delivered: first
6. Semester/trimester: first, second
7. Number of ECTS credits allocated: 3
8. Name of lecturer(s): international and Bulgarian scientists and experts, coordinated by Assoc.
Prof. Virzhiniya Ivanova, PhD
9. Learning outcomes: the course objective is to form an integrated portfolio of knowledge and
skills that lead to increased competitiveness of students in their realization after the
completion of their Master’s degree programme.
10. Mode of delivery: face-to-face or in the particular organization
11. Prerequisites and co-requisites: Students should have basic knowledge taught in the Master’s
degree in the field of finance, banks, company management, marketing, economics and
international business.
12. Course content: Students have the opportunity to learn directly from a practitioner or in the
organization with the practical orientation of the Master's program.
13. Recommended or required reading and other learning resources/tools: lectures and
workshops by world-wide known scientists and specialists from practice.
14. Planned learning activities and teaching methods: lectures and presentation of successful
management practice, organized discussions, independent team work and work visits.
15. Assessment methods and criteria: Students receive a certificate for their active work in the
practicum based on a successfully defended project assignment.
16. Language of instruction: Bulgarian
.


