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COURSE DESCRIPTION

. Course unit title: Marketing Logistics
. Course unit code: MAR 3024
. Type of course: compulsory
. Level of course unit: Master
. Year of study: first
. Semester: second
. Number of ECTS credits allocated:
. Name of lecturer(s): Assoc. Prof. Plamen Pavlov, PhD; Assoc. Prof. Liliya Manolova
Chankova, PhD
9. Learning outcomes of the course unit:
After completing the course students should be able to: know the nature of logistics and its
relationships with the rest of the functional areas of business management, its capabilities for
competitive development under the conditions of a highly demanding globalizing market and
the experience in this respect of leading international companies; apply advanced concepts
and methods to achieve optimal solutions in the management of various functional areas and
operations of logistics; analyze the factors that affect the logistics decisions at this stage; pay
attention to the particularities of distribution in terms of globalization and the establishment
of a network of channels with relevant participators in them; know the advantages and
disadvantages of different means of transportation in international logistics. In an ever
increasing competition on international markets such knowledge is necessary for the future
marketing specialists to ensure the sustainable development of the companies through the
economic optimization of their business.

10. Mode of delivery: face-to-face.

11. Prerequisites and co-requisites: The students should have knowledge of Marketing

Fundamentals of Management and Strategic Management.

12. Course contents: The course provides knowledge about the nature of the system concept

in managing material and information flows in the areas of production and distribution, the

approaches and methods for making optimal decisions in logistics for the formation of
competitive advantages of firms. Structurally, the material is subjected to the task, students to
acquire basic knowledge of logistics, by also presenting its international aspects.

13. Recommended or required reading:

Required reading

e Jlumutpos II. (pen.), M.Tones, ®.Togopos, Ex.Bennukoa, B. Kopbankonesa.
Jloructrunu cucTeMu. Y HUBEPCUTETCKO M31aTelcTBO ,,CtonanctBo”, Codusl,
2010 .

e bnaroes b. (pex.), 1. Aarenos, C. bnaroesa, B. JlumutpoBa, b. Atanacos, E.
Tonkoa, /I. XKensazkosa, }0. Bacunes. Cronancka noructuka. M3a.”Hayka u
ukoHomuka”, 1Y — Bapna, 2009 r.

e (Ceprees B.U. (pen.), benos JI.b., [Isi0ckas, MBanos B.B., 3aiines E.I.,
Crepinrosa A.H. Kopniopatusnas noructuka. MTH®A-M, Mocksa, 2004 r.
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e Mures H., M. YunpusinoB. Mapketusr u soructuka. M3a. va CA, Csuinos, 2001
T.
e Taropna /Ix. (pen.). OcHoBHU Ha JorucTukarta u auctpudyuusta. Uzn. Jdendun
npec, byprac, 1996 r.
e Yankona JI. Be3nukBane, pakTopu ¥ MpeIuMCTBa Ha MPUJIATAHETO
Ha JIOTUCTUYHUS TTOAX0/1 BbB UPMEHOTO yrpasienue. Ci.
HNkonomuuecku nzcneasanus, MMU na BAH, 6p.3, 2011 1.
e Yankosa JI. Jloructuka 1 KOHKypeHTOCIIOCOOHO pa3BuTHe Ha pupmute. Cri.
HNxonomuuecka mucsi, 6p. 1, 2005 T.
Recommended reading
e Jlumurpos II. , K.BennukoBa, M.PakoBcka. Pa3BuTre Ha JIOTUCTUYHUS CEKTOP B
bobarapus, YHuBEpcUTETCKO M3AATENCTBO ,,CTOonancTso, C., 2008 r.
e Ballou R. Business Logistics/Supply Chain Management (5" ed.), Prentice Hall,
2004
e Coyle J., Ed.Bardi, C.J. Langley. The Management of Business Logistics (A
Supply Chain Perspective), 7" ed., South-Western, 2003.
e bayspcokc JI., [Ix. Kiocc. Jloructuka. terpupoBanHas nenb noctaBok. Oaumm —
busnec, M., 2001
e Jlouwnu JIx., 'nochH JIxk., MBanueBnu JIx. OCHOBM Ha MECHHDKMBHTA., V311
,,OTBOpeHo obmecTBo”, C., 1998 r.
14. Planned learning activities and teaching methods: academic lectures and seminars.
15. Assessment methods and criteria: Students are notified by the lecturer at the beginning of
the course of the methods and criteria for assessment of their knowledge of the subject
"Marketing Logistics". Students are notified that as a rule, a written exam is taken, they are
given a synopsis at the beginning of the training. Attention is paid to the students about the
role of their active participation in the process of education which is taken into account in the
formation of their overall grade. Getting at least five “ticks” for active participation in class
provides students with a one-unit higher grade on the written examination. Students who have
practical experience in logistics are encouraged to write a coursework, present it on the
examination and answer a couple of questions asked. The appreciation of the coursework and
the high average mark is a reason to offer the student to develop a diploma project on the
same topic and defend it before the State Board of Examiners. The rest of the students who
have no practical experience but have actively participated in class and declared an interest
can write two essays — one on a topic from the first and the other on a topic from the second
part of the lectures, whose assessment will be taken into account in forming the overall grade
of the written examination.
16. Language of instruction: Bulgarian.
17. Work placement(s): none.




