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COURSE DESCRIPTION

. Course unit title: International Marketing

. Course unit code: MAR 3025

. Type of course: compulsory

. Level of course unit: Master

. Year of study: first

. Semester: first

. Number of ECTS credits allocated:4.5

. Name of lecturer(s): Assoc. Prof. Virzhinia lvanova, PhD; Prof. D.Sc. Liliya Valcheva

Karakasheva

9. Learning outcomes of the course unit: This discipline is a logical continuation of the

students’specialized training, graduates in the field of International Economic Relations. It

provides knowledge and skills to implement the successful realization of goods and services in

terms of international business environment

10. Mode of delivery: face-to-face.

11. Prerequisites and co-requisites: very good knowledge of Fundamentals of Management, ,

Marketing, International Economics, Corporate International Business.

12. Course contents: The course expands and enriches their knowledge about the essential

character of marketing in the specific conditions of the international market, the methods, forms

and instruments for penetrating and effective settling on foreign markets. Particular attention is

paid to strategic marketing solutions for permanent presence on international markets.

13. Recommended or required reading:

1. Kapaxkamesa, JI. Mexnynapoaen mapketusr, C., [Tpuszma, 2007 r.

2. Jlangpesu, XK. u koi., Teopus u npaktuka amapkerunra, MLI®EP, 2007.

3. Munanenosa, I'. u kon. OcHoBHM Ha MapkeTuHra, [Inmanera, 2009.

4. Iloptsp, E.M., KonkypeHnTHa ctpaTterus: TexHUKHU 3a aHaIU3 Ha UHAYCTPUU U KOHKYPEHTH,
Kmacuka u ctua; 2009;

5. Crurmun, x. CBoO0AHO magaHe - AMepuKka, CBOOOAHUTE MazapH, Kpu3ara 1 BUHOBHUTE 3a
nes, Uudo/IAP, Kimacuka u ctwr; 2010.

14. Planned learning activities and teaching methods: lectures and presentations.

15. Assessment methods and criteria: tests covering all course materials, assessed by using the

following scale: 41% correct answers - Satisfactory 3.00, respectively over half a unit to Excellent

6.00. The tests have closed and open questions. The closed ones can involve more than one correct

answer. The compulsory presentation of project assignments gives 30% of the final grade. The

students have the opportunity to submit their task assignment on the Internet and make improvements

recommended by the instructor before the examination.

16. Language of instruction: Bulgarian.

17. Work placement(s): none.

CONO OIS~ WN -



