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COURSE DESCRIPTION

. Course unit title: Social Interactions and Teamwork

. Course unit code: SOC 3020

. Type of course: compulsory

. Level of course unit: Master

. Year of study: second

. Semester: third

. Number of ECTS credits allocated: 4.5

. Name of lecturer(s): Prof. D.Sc. Galya Gercheva

. Learning outcomes of the course unit: knowledge of the basic theoretical concepts about

the psychological nature of social interactions in social groups and teams; established
practical skills for effective social work in groups and teams; already formed positive attitude
towards group work and teamwork.
10. Mode of delivery: face-to-face.
11. Prerequisites and co-requisites: basic knowledge about social communities and their

management

12. Course contents (annotation): Social groups. Group processes. Communications Group
and the team. Team activity- problem solving, decision making, group polarization, group
thinking. Basic requirements for the leader to effectively guide the work of the team. Key
signs of team effectiveness. Leadership - leadership styles of interaction. Personal qualities of
the leader and manager, determining the effectiveness of the management of the team.
Interactions occurring as conflicts. Conflict Management.

13. Recommended or required reading:

1.

©

ApwHChH, EnusT YoBeksT - "conmanno kuBoTHO" / ENubT APBHCHH . - 2. JOII.
3. . - Codus : lamsn Sxos, 2009

I'epueBa-Hecroposa, I, [Icuxonorus B YIIPaBJICHUETO,
Komynukatusen paspes, Bapua, YU na BCVY ,,Uepnopuzern Xpadsp”, 2004
I'epueBa-HectopoBa, I, [Tcuxonorus B YIPaBJICHUETO,
Komynukatusen npaktukym, Bapaa, YU va BCY ,,Uepnopuzen Xaposp, 2005
I'epueBa-Hectopora, I'.T., Jluunoct u o6myBane, C., Anbarpoc 2010
I'topora, B., boxwmioBa, B. Marusita Ha exumnara pabora. C., EBPOIIPEC,
2006

[Menepun, Y. Ix. Kak HACA cw3naBa exunu. C., UK ,, UndpoJAP” EOO/,
2011

Couunanna ncuxonorus. [lox. Pen. Ha Cepx MockoBuuu.c., U3a. ,, damsin
SIxoB*, 2006

Couunanuna ncuxosorus. Xpucromatus. C. U3a. ,, dunok*, 2001

Xpucrosa, T., Xpucros,T., Xpucros, C. 10Te 3maTtHu mnpaBmia 3a pabora B



exur. C., CUEJIA, 2006

10. Aposncon, 2., Yuncon, T., Diikept, P. Cormansrast nicuxonorust. [Ienxonorudeckue
3aKOHBI MOBe/IeHUs yenoBeka B cormyme. Cankr-IlerepOypr ,, [Ipaiim-DBPO3HAK®,
M. ,, OJIMA -ITPECC*, 2004

11. Teitnop, L., TTumno, JI., Cupe, 1. Cormmanbhas ncuxonorus. Cankt-IlerepOypr, ,,

[TNTEP*, 2004
12. Harris, Th. E., Nelson, M.D. Applied Organizational Communication. New

York — London, Taylor & Francis Group, LLC, 2008
14. Planned learning activities and teaching methods: a course of lectures, seminar and
trainings, which provide both the theoretical and the practical preparation of students.
15. Assessment methods and criteria: the overall grade is the average of 15.1 and 15.2:
15.1 Continuous assessment:
- Active participation during lectures - preparation and submission of a presentation, a case
study;
- Participation during seminars, expression of their own opinion during at least two seminars
15.2. Written exam - a test that includes questions from the lectures and seminars. The test is
passed, if more than 50% of the problems are solved.
16. Language of instruction: Bulgarian.
17. Work placement(s): none.



